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Engagement funnels in the wild

e Real life examples of The Engagement Funnel you
have in Funnellnfluence.academy

e The original source of this strategy: The story of the
first ever Engagement Funnel & it's amazing results

e Samples of this funnel in use with various clients

e |mplementation: How to put The Engagement
Funnel into practice

e Your Questions Answered
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Housekeeping

No Facebook, Email, Skype, phone on silent

Please type your questions into the chat box or PM me
Go to the websites provided AFTER the training

You can model these funnels - but do not COPY

Take plenty of notes...but | will upload the recording
Nothing happens until something MOVES
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QTO Long

Sales Page Funnel Offer |[€——————
OTO Reminder 12hr Expiry
Email 1 Emall 2 Email 3 Email 4 Email 5 Emalil 6 Email 7
Delay =0 Delay = 3hrs Delay = 21hrs Dalay = 1 day Delay = 1 day Delay = 1 day Delay = 1
day
I .
Engagement Content + Objection Handling
& Cross Selling
\Vishen FB YouTube
Page (w/FMC Link)
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Day 1

Lead is acquired
OTO or Special Offer timer starts
Typical deadline is 36-48 hours

This is the best deal in the funnel;

price/bonus/other benefit

QTO Long
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Engagement Ci
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You can send offer reminder emails
This should be your best deal

Be straight up

Use an on-page timer
DeadlineFunnel.com
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Day 2 (Or however long you want this 0"ferJto last)

QOTO Long
Sales Page
e You can send offer reminder emails ‘
e This should be your best deal _
. OTO Reminder 12hr Expiry
e Be straight up
e Use an on-page timer
e DeadlineFunnel.com —h Wi e T
Engaglerner'-t Ci
[ Vishen FB [
Page
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The “Funnel Offer” segment begins

This is still a good deal, but not your best
Choose the duration of your Funnel Offer
Use a timer
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Day 3

The “Funnel Offer” segment begins

This is still a good deal, but not your best
Choose the duration of your Funnel Offer
Use a timer

Pro tip: Introduce a new bonus here
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Day 3

The “Funnel Offer” segment begins

This is still a good deal, but not your best
Choose the duration of your Funnel Offer
Use a timer

Pro tip: Introduce a new bonus here
After this, your lead will move on to your
regular broadcast list
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Day 3

Funnel Offer  f€————

e The “Funnel Offer” segment begins 5
e This is still a good deal, but not your best
e Choose the duration of your Funnel Offer
e Use atimer
e Pro tip: Introduce a new bonus here | oeiyetdsy [ Delay=1day [ Delay1cay [] %31?1
e After this, your lead will move on to your , ”
regular broadcast list :m”?c%bé%cstgﬁnga"mm
— {w:fﬁguﬁik)
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Funnel "Hacking”
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All Motes

All Notes Q

E skiteh (3 @ Skitch ri|
Created: 29 Jan 2017 Updated: 29 Jan 2017

Communicator ASK funnel Created: 29 Jan 2017 Updated: 29 Jan 2017

http://maxpersuasion.com/quiz

Communicator ASK funnel
What Kind Of
Communicator Are You?
http://maxpersuasion.com/guiz
MAXpersuas.\on.com—K.e!1rlckcl.eveland. =PEORNSORE Crea‘[e 'qd

What Kind Of
Communicator Are You?

What Kind Of
Communicator Are You?

Take the quiz.

[d : MAXpersuasion.com - Kenrick Cleveland

Goes to httos://ktv.clickfunnels.com/auiz-video2
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What Kind Of i
Communicator Are You? .

There a

And T Are you a male or female?
has bee

Bt whe I am a man.
Netirsg I am a female.

Find ou
you

Take i

s

Goes to https:/kty.clickfunnels.com/quiz-video?

Are you structuring your messages to effortlessly receive YESe

...or are you committing the #1 Presentation Killer that's causi
you to leave a boatload of money on the table?

What is your age?

Under 30
30-34
35-44
45-54

55 - 64

65 or older
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OmHarmonics.com/Ip/mini-course

Free Meditation Course Reveals Secrets
To Deeper Focus & Relaxation Instantly

Create a FREE account to get your 5-day
Meditation Mastery course today

Brian+funneltest brian+funneltest@XOMXx.com

Your level with meditation? Daily time spent meditating?

Baginner ~+ || Less than 5 minutes

GET ACCESS NOW »

We W your
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Create a FREE account to get your 5-day
Meditation Mastery course today

Brian+funneltest priant+iunneltest@ oy . com

Your level with meditation? Daily time spent meditating?

GET ACCESS NOW »
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OmHarmonics.com/Ip/quiz
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OmHarmonics.com/Ip/quiz

What's Your Meditation Type?

Find out your meditation type and gain focus, relax instantly
and connect on a spiritual level. It takes just 30 seconds and
is completely private and free.
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courses.mindvalleyacademy.com/uncom
promised-life/lp/mini-course

Who Else Wants Unstoppable Self
Confidence In Just 5 Days?

Celebrity hypnotherapist Marisa Peer has worked with the UK Royal Family,
the 'Who's Who' of Hollywood, and this FREE course gives you some of her
leading edge advice and strategies to boost your self esteem today

Create a FREE account to get your 5-day
self-esteem course today

Your First Name

Your Best Email Address

GET INSTANT ACCESS NOW »
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courses.mindvalleyacademy.com/uncom
promised-life/lp/quiz

chakrahealing.mvedit.com/new/Ip/quiz

chakrahealing.mvedit.com/new/lp/mini-course

courses.mindvalleyacademy.com/faster-
deeper-bliss/lp/quiz
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promised-life/lp/quiz

chakrahealing.mvedit.com/new/Ip/quiz

chakrahealing.mvedit.com/new/lp/mini-course
courses.mindvalleyacademy.com/faster-
deeper-bliss/lp/quiz
courses.mindvalleyacademy.com/faster-
deeper-bliss/Ip/mini-course
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Other Niches
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bobdoyle thelawofattraction. com/ploablock

- THE #1 REASON WHY THE LAW OF
* ATTRACTION ISN'T WORKINE FOR YOU..

Take.this 30-second quiz to dlsc_:over the cause & get an instant
customized solution. Your results are 100% private and secure.

FIND YOUR #1 BLOCKER >

w www.FunnelInfluence.com




Spiking App




Spiking App
iTunes Preview oueriew’  Music.  Vdes  (Chins

Spiking Stock Exchange & Trade VI TN T e
By Aly Pte. Ltd.

This app is only available on the App Store for i0S devices.

Description

E KEX Hon
E is I losur 51
rit [ data, arriving almost instar Nt
Aly Pte. Ltd. Web Site » Spiking Stock Exchange & Trade Support» ..Mare

What's New in Version 3.7

s for using Spiking! To make our app better for you, we bring updates to the App Store regula
k 3

www.Funnellnfluence.com




Advisorist.com/quiz

www.Funnellnfluence.com



Advisorist.com/quiz

What's Your #1 Commission Killer?

- = '
o -, -E:" ’; (‘ = .
Click the button to reveal your #1 comission-killer & I'll send you Take The Quiz

my #1 tip on overcoming it fast:

lm! www.Funnellnfluence.com




PROOF The Engagement Funnel

WORKS




Open Rates & CTRs
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Offer Reminder
Engagement Reminder
Offer Expiry

Content

Gain

Logic

1.
2.
3.
4,
5.
6.
/.

Fear
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