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Welcome to Funnel Influence
You're about to discover:

e How to maximize the value of
each and every prospect who
comes into contact with your
business
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Welcome to Funnel Influence
You're about to discover:

e How to increase your business
revenue by at least 15% month
on month
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Welcome to Funnel Influence
You're about to discover:

e How to do all that on complete
autopilot
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Funnel Influence is... copywriting
specifically for automated funnels
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Funnel Influence

3 main criteria for automated funnel copywriting:

1. Must be EVERGREEN
2. Must be HONEST, yet not give away the game
3. Must WARM UP that cold traffic!
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The secret to it all is:
Copywriting Systems



Systems

Give you an A-Z process to follow for a predictable, reliable result

Lead Generation ——

y Tracking

Segmentation ..———

\ List Hygiene
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Next steps:

1. Watch 1 module of this course per day

2. Make tons of notes!
3. Take some action each day towards building a kick-ass

evergreen funnel which makes money on autopilot



Next Up:



Module 2: Evergreen Funnel Strategy

N U . e How to warm up cold traffic
eXt p . e What content works best?

e How to balance Content vs Sales



