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In Module 3 you’ll learn:

● The complete Engagement Funnel
● Secrets of active subscribers
● Simple copywriting principles you 

can use throughout your funnel
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ASK!

   Andre Chaperon
+ Ryan Levesque
+ Ryan Deiss
= The Quiz Engagement Funnel
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Email1: Offer Reminder
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Email 2: Engagement Reminder



ENGAGEMENT
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Email 3: Offer Expiry



URGENCY
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Email 4: Content



Objection Handling & Cross Selling…



Objection Handling & Cross Selling…
And Goodwill!





Digital Marketer:
Gain – Logic - Fear



ASK!



Email 5: Gain



PROOF OF GAINS
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Email 6: Logic



F.A.Q.
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Email 7: Fear



URGENCY





Funnel Influence

The Engagement Funnel:

1. Offer Reminder (Immediate - Sales)
2. Engagement Reminder (3hrs - Engagement)
3. Offer Expiry (12-48hs - Sales)
4. Content (1 day - Engagement)
5. Gain (1 day - Sales)
6. Logic (1 day - Sales)
7. Fear (1 day - Sales)



Funnel Influence

3 ways to get (& keep) Active Subscribers



Funnel Influence

3 ways to get (& keep) Active Subscribers

1. Genuine VALUE



Funnel Influence

3 ways to get (& keep) Active Subscribers

1. Genuine VALUE 
2. Ask for a reply or FB comment
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3 ways to get (& keep) Active Subscribers

1. Genuine VALUE 
2. Ask for a reply or FB comment
3. Storytelling



But...



How often should you 
email your list?But...



The answer



The answer Every. Single. Day.



Funnel Influence

Your market will tell you: If your funnel 
provides value, they’ll stay with you no 

matter how often you email them
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Next steps:

1. Map out your own engagement funnel
- creately.com, bubbl.us, pen-&-paper

2. Write your email copy
- Broadcast=YOU, funnel emails you can outsource

3. Stick your funnel map on the wall
- This will be your roadmap so you stay on track



Next Up:



Next Up:
Module 4: Funnel Engineering

● Building your business engine
● What pages go where
● Simple tools you can use (free + paid)
● Non-technical explanations


